FASHION
RETAILERS
KEY INSIGHTS FROM OUR GREAT GREEN
SUSTAINABILITY STUDY

Impact launched a sustainability tracker in October 2019 and we
have recently completed the 4th wave of the study. The tracker
takes place twice a year in April and October and we speak to over
6,000 people, nationally representative of the UK 18+ population.
The study explores:
Consumer knowledge and awareness of environmental issues
Consumers' current behaviours and attitudes towards being ecofriendly
Influencers on consumers' attitudes and behaviours
Perceptions of some of the biggest brands (covering over 150
FMCG and retail brands) and familiarity with their initiatives
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INSIGHT

SUSTAINABILITY IS BECOMING MORE AND MORE IMPORTANT
Although value for money and quality of products
offered are the main priorities when choosing a clothing
retailer, there has been a consistent rise in importance of
sustainability since the launch of the study in October 2019.

The fashion industry is the only industry in our study where we
have seen an increase in the importance of sustainability every
wave.
Fashion industry

41%

more important
than in October 2019

Sustainability is now 41% more
important than it was at the
beginning of the study, driven
especially by environmentalfriendliness, which makes it more
crucial than ever before for
fashion retailers to fully integrate
sustainability within their strategy.
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INSIGHT

SCEPTICISM IS HIGH IN THE FASHION INDUSTRY
Claims made in the fashion industry face scepticism, especially as there is a
perception that the fashion industry doesn’t have a particularly good impact on the
environment.

However, claims focused on plastic packaging and the materials used could ease this negativity, but
consumers will require reassurance from retailers that they’re not greenwashing. This reassurance
should take the form of visual cues and short, punchy claims focused on the present rather than the
longer term future.
43% would feel
more positive
about a fashion
retailer claiming
they are
committed to
tackling the
plastic crisis

47% don’t believe
claims that
fashion retailers
make about being
environmentallyfriendly (highest of
all retail sectors
looked at)
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INSIGHT

41% would feel
more positive about
a fashion retailer
claiming they are
committed to
using 100%
sustainable cotton
in all products

54% feel fashion
retailers make
environmental
claims just to
look good
(highest of all
retail sectors)

30% agree the
fashion industry
has a positive
impact on the
environment
(44% disagree)

SUSTAINABILITY SHOULD NOT COME AT A PRICE
Over half of consumers feel more positive about fashion brands that offer sustainable
clothing, however buying sustainable clothing should not come with a higher price
tag.

There is a strong perception that sustainable clothing is more expensive than other clothing. As price is
the top driver of choosing a fashion retailer and with almost half of consumers actively looking for
sustainable garments, it’s important to overcome this barrier by offering competitive pricing for
sustainable clothing and providing reassurance that the clothing is durable and will last a long time.
Customers will grow to resent your brand if they feel you are focusing more on profit than
sustainability.
Feel more positive about fashion
brands that offer sustainable clothing

57%

Feel sustainable clothing is more
expensive than other clothing

Look for sustainable garments when
buying clothes

61%

To hear more about our study and how we can help
you with your sustainability goals, please contact
Tom Gould, Head of Consumer on:
tom.gould@impactmr.com
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